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Top Performing Content Pages

Click on the Behavior option in the left navigation menu.

From the behavior options, click on Site Content, then 

All Pages.

Google Analytics

OCPAcademy/M7/SEO/21DMS0067



Top Performing Content Pages

Now that you’ve found your most popular website

content, what can you do with that information? Here

are some ideas you can implement:

❖ Print a report of your top performing pages and think

about what you can do to optimize them. Consider

adding a more powerful call-to-action, internal links

to other pages in the sales funnel, additional

keyword variations, or additional content that might

add more value to each page so it can draw in even

more traffic.
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Top Performing Content Pages

➢ If your most popular content includes blog posts,

consider writing more content around those topics.

Be sure to optimize your blog posts with a call to

action (typically at the end of the post) and a link or

two to product/services pages where appropriate.

➢ Build on your most popular posts by adding more

content to them. You should also refresh the

information in your best performing posts periodically

to keep the text fresh and up-to-date.
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Top Performing Landing Pages

➢Tracking your best landing pages is one of the most

underrated SEO tricks. This data can help you increase

page views, decrease the bounce rate and identify top

and least converting pages.
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Top Performing Landing Pages

Here are some steps you can take to get even more

traction from your best performing landing pages:

➢ Use the information found in your data to determine

what questions or problems your website visitors are

trying to resolve or what services or products they

are most interested in. For example, if you own an

HVAC company and your most popular pages

revolve around air conditioning, you know that

visitors are most interested in AC services at this

point in time.

OCPAcademy/M7/SEO/21DMS0067

Google Analytics



Top Performing Landing Pages

➢ Now that you know what products, services, or

topics visitors are most interested in, go through and

update your landing page content by adding Q&As

or other text that feeds these interests. This will

improve the value of the content on the landing

pages for readers and give Google fresh content to

index (good for SEO).

➢ If your landing pages aren’t leading visitors through

the marketing funnel and turning them into qualified

leads, consider a better call-to-action to increase

conversions.
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Bounce Rate

The percentage of people who arrive on your website

and “bounce” after viewing just one page.

“For example, if bounce rate is 0%, that can mean that

your Google Analytics tracking code is firing twice,

making it impossible for a bounce to be recorded. On

the other hand, too high of a bounce rate, over about

70%, can indicate issues with user experience or poor

site design.”
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Bounce Rate

Analyze the Behavior Flow report for bounced traffic.
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Dwell Time

By utilizing Google Tag Manager to track dwell time,

you will be able to exclusively know that users from

Google as traffic source are having a lesser dwell time,

hence you will need to optimize your page for better

meta titles.
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Time on Page

Avg. Time on Page: This is a crucial metric to

show how engaged visitors to that page are.

Ideally, you want to see an average time on

page of several minutes. This is a strong

signal to Google that users liked what they

found on your page.

As a rule of thumb if a page is recording an

average of below 2 minutes, extend it,

improve it and ensure it’s valuable for readers

from the intro.
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Site Speed

Make sure you are monitoring your page loading speed

[because] slow pages affect conversion and SEO.

People often just look at the site’s overall speed and

overlook the individual pages.”

You can find this by heading to Behavior > Site Speed >

Page Timings:
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Traffic from Mobile Devices

In the age of mobile-first traffic, it’s so important to track

engagement of mobile users because it would help us

to spot and react timely on irregularities that could affect

Search Engine Ranking.
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Return on Investment

What is the worth of SEO if it’s not generating

qualified leads?

Zero in on conversion actions specifically from organic

traffic along with Assisted Conversions from organic

traffic using Multi-Channel Funnels.

This report will help you measure conversions that are

linked to organic searches.

If your conversion rate is low, think about what

specifically the user wants when using keywords that

lead to your site. Make conversions as easy as possible

on pages that are receiving the most traffic.
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Organic Conversion Rate

It’s important to find the conversions that are

coming in for each page of the website and

determine the conversion rate.

Comparing the traffic for every single page

against every conversion for every single

page. This allows to create a traffic conversion

rate, which helps to schedule out the time to

allocate towards conversion strategies on

specific pages.
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