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Search Engine Optimization I

SEO is part of the broader topic of Search Engine
Marketing (SEM), a term used to describe all
marketing strategies for search. SEM entails both
organic and paid search. With paid search, you
can pay to list your website on a search engine so
that your website shows up when someone types
in a specific keyword or phrase. Organic and paid
listings both appear on the search engine, but they
are displayed in different locations on the page.

Reference E-Book - https://cdn2.hubspot.net/hub/53/file-
13204607-pdf/docs/introduction-to-seo-ebook.pdf
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Search Engine Optimization I

This e-book — the Art of SEO by Moz is a
comprehensive Guide giving insights in the ins and
outs of Search Engine Optimization. You will learn
about Keyword research, Search Engine tools and
services and Measuring & Tracking success. Also
How usability, user experience & content affect
search engine rankings and a variety of Search
Engine Tools.

An ideal E-book for beginners and experienced
marketers as well.

> Reference E-Book - https://oiipdf.com/the-
art-of-seo
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Digital Marketing Landscape
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Digital territory is wide and complex. To plan and manage effectively, you
need a firm grasp on operational areas, applications, technologies and
vendors — and how they relate. With the new, interactive Gartner Digital
Marketing Transit Map you can navigate like a native. We've simplified the
landscape and added relevant research reference points, so you can identify
the best sources for your needs and acquire systems that work well together.
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Search Engine Optimization

Search Touch Points

Search engines becomes very important in customer
journey when consumer move from awareness to a
position of active interest or search. There are many
ways we travel from A to B in the real world. Similarly,
consumers in the digital landscape do not all take the
same paths or mode of transport as each other. As the
digital marketing landscape becomes more complex, the
variety of routes consumers take to travel through it
become increasingly diverse. Some might take months to
travel and take in many stops along the way (the scenic
route). Others might be more direct and take just a

minute or so.
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Search Touch Points

Example Touch Points:

» Search engine — organic and paid/PPC (Google boasts
more than 70% market share while Bing and Baidu have
around 10% each)

» Search on ecommerce sites — such as Amazon (more than
63% of ecommerce journeys start here rather than search

engines), Ebay etc.

Y

Search on social media — Face book Marketplace

A\

Google maps (important to remember when consumers are
searching for real world stores, locations etc.)

» Mobile apps
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Search Engine Optimization f’

Introduction To SEO -
Terms

Black hat: Search engine optimization practices that
violate Google’s quality guidelines.

Crawling: The process by which search engines
discover your web pages.

De-indexed: Refers to a page or group of pages
being removed from Google’s index.

Featured snippets: Organic answer boxes that
appear at the top of SERPs for certain queries.

CPAcademy/M7/SEO/21DMS0067



Search Engine Optimization I

Introduction to SEO -
Terms

Google My Business listing: A free listing available
to local businesses.

Image carousels: Image results in some SERPs
that are scrollable from left to right.

Indexing: The storing and organizing of content
found during crawling.

Intent: In the context of SEO, intent refers to what
users really want from the words they typed into
the search bar.

KPI: A “key performance indicator” is a measurable
value that indicates how well an activity is
achieving a goal.

Local pack: A pack of typically three local business
listings that appear for local-intent searches such
as “oil change near me.”
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Introduction to SEO -
Terms

Organic: Earned placement in search results, as opposed
to paid advertisements.

People Also Ask boxes: A box in some SERPs featuring a
list of questions related to the query and their answers.

People also ask

' How do | eat well? i

question
Part 1 Choosing a Healthy Diet
« Choose the right carbohydrates. Simple carbs, like sugar and flour, PAA
are quickly absorbed by the body's digestive system. ... SR
+ Eat lean, mean protein. ...
+ Know the difference between good fat and bad fat. ...
» Stock up on superfoods. ...
+ Watch your salt intake. ...
< Practice moderation.
How to Eat Healthy (with Pictures) - wikiHow PAA
www.wikihow.com/Eat-Healthy URL
Search for: How do | eat well? ;S?.ar.th
or” link

What is a healthy diet?
How can we be healthy?
What is a healthy food?
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Introduction To SEO

SERP features: Results displayed in a non-standard
format.

SERP: Stands for “search engine results page” — the page
you see after conducting a search.

Paid vs. Organic Search Results

Google

Paid results

Organic results

MNobody can pay ‘Google to be here.

OCPAcademy/M7/SEO/21DMS0067



Search Engine Optimization

Different Types of Search
Results

The Knowledge Graph uses public domain information to
provide quick answers, and it usually doesn’t link to
external websites.

Advertising results are paid for, and appear above
organic results.

Organic results are earned by the best content, and come
in a wide variety of forms.

Local results use location-based data to show nearby
businesses that satisfy the query.

OCPAcademy/M7/SEO/21DMS0067
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Knowledge Graph

Google’s Knowledge Graph draws
information about people, places, and
organizations from authoritative sources
and reorganizes it to fit search intent.
“Authorized representatives” can update
this information to ensure it’s accurate,
and anyone can give feedback to help
optimize the results.

Knowledge Graph results don’t
necessarily link to any particular page or
article, but they pull information from a

variety of sources and put it at the top of
some SERPs.

Knowledge Graph features always
appear above every other kind of
search result

OCPAcademy/M7/SEO/21DMS0067
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Electronic commerce company

amazon.com;

amazon.com

Amazon.com, Inc., doing business as Amazon, is an
American electronic commerce and cloud computing
company based in Seattle, Washington that was founded
by Jeff Bezos on July 5, 1994. Wikipedia

Customer service: 1 (888) 280-4331

Stock price: AMZN (NASDAQ)
$1,523.61 +23.36 (+1.56%)

Mar 5, 4:00 PM EST - Disclaimer
Headquarters: Seattle, WA
Founder: Jeff Bezos

Founded: July 5, 1994, Seattle, WA

Subsidiaries: Audible Inc., Whole Foods Market, Zappos,
MORE

Did you know: Amazon.com is the world's third-largest
information technology company by revenue.
wikipedia.org

People also search for View 15+ more
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Carousels

A carousel result is a series of images with captions related to
your search. These images are clickable, and selecting one
sends you to a new SERP for that specific person, place, or thing.
(This will likely also produce a Knowledge Panel result.) Despite
being on a new SERP, Google keeps the carousel up top, so you
can navigate through all of the people, places, or things
associated with your original search. Carousels appear when you
search for a list or collection of related items instead of one
specific thing. These are generally broad queries with numerous

equally valid answers, such as “famous people” or “best business
books.”

GO gle famous people L Q ] Q e

Al

Celebrities

OCPAcademy/M7/SEO/21DMS0067



Search Engine Optimization

Carousels

Carousels may take slightly different forms
depending on the number of items in the
carousel and the search intent. If you're
searching for the best trucks of 2018, for
example, stacking the images and including
basic pricing information in the carousel helps
people do a little comparison before they
really dig into the results.

best truck 2018 L Q CEER - ] Q

OCPAcademy/M7/SEO/21DMS0067
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Carousels

If you're competing against carousels, you have to:

» Write thorough, comprehensive content that
answers lots of questions related to your topic or
dives deep into a particular area.

» Provide meta descriptions that clearly explain your
content and what’s unique or valuable about it.

» Create titles that appear authoritative and definitive,
not just click-baity. (Assuming your content can back
that up.)

OCPAcademy/M7/SEO/21DMS0067



Search Engine Optimization I

Answer Boxes

What they are: Also known as direct answers, rich
answers, and quick answers, these are incited results
(meaning they won'’t ever link to your page) that directly
answer basic questions using public domain knowledge.

You won't see these quick-and-dirty results as much for
niche questions related to your industry. For that, Google
may use a featured snippet, which pulls content from a
page that provides a clear, concise answer. While some
featured snippets might ook like answer boxes, they link to
the pages those answers come from (i.e. your website).

OCPAcademy/M7/SEO/21DMS0067
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Answer Boxes

Answer boxes take many forms, including:

» Reformatted Knowledge Panel (answer plus
expandable links)

Simple answer box (no expand option)

Unit converter

Calculator

Dictionary

YV V VYV VY V

Google Translate
Some answer boxes are interactive, and allow you

to change units, languages, formulas, etc.

whats 2 - 1 x 4 ., Q)

Al Images Shopping News Videos More Settings Tools

About 4,310,000 results (0.71 seconds)

OCPAcademy/M7/SEO/21DMS0067



Search Engine Optimization I

See Results About

What they are: Moz calls these “disambiguation boxes,”
which is a pretty accurate description of what this feature
actually does. When Google first introduced the
Knowledge Graph, one of the key talking points was that
it would be better at understanding searches for
ambiguous terms, such as personal pronouns that are
also totally unrelated words.

Originally, this primarily relied on user feedback, and
certain search terms would prompt Google to basically
say, “Wait, what did you mean?” when you got to the
SERP. Today, the disambiguation process largely
happens while you’re still typing your search.

OCPAcademy/M7/SEO/21DMS0067
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See Results About

Google

kingfisher

-(-

kingfisher
kingfisher boats
kingfisher beer
kingfisher boats for sale

kingfisher restaurant leavenworth

kingfisher toothpaste

kingfisher ok

kingfisher resort

kingfisher resort — Kingfisher Oceanside Resort and Spa, Resort in Royston, British
Columbia

kingfisher resort — Resort in Perrault Falls, Ontario

kingfisher resort — Resort in the Barron County, Wisconsin

kingfisher 2825
kingfisher fly shop

Auto suggest by Google showing up while you are
typing - A good way to search keywords as well

OCPAcademy/M7/SEO/21DMS0067



Search Engine Optimization

Google Posts

What they are: Google Posts first launched during the
2016 election to help people learn about presidential
candidates—directly from the candidates themselves. Now,
all established brands and people can use this unique
SERP feature.

Think of Google Posts like social media for SERPs. They
can include images, videos, and text, and they’re intended
to share recent updates about your brand.

When they appear: Google Posts are connected to your
brand’s Knowledge Panel, so they only appear in branded
search. Verified organizations and individuals have
complete control over what these posts are, and they start
showing up in search results within minutes of publishing.

OCPAcademy/M7/SEO/21DMS0067



Search Engine Optimization

LEARNING TODAY
LEADING TOMORROW

Google Posts

Here’s how the NFL uses Google Posts to share about
what’s happening during the NFL Combine.

RICH EISENL.
40YARD

OASEE »

COMBINE
e

WATCH- Rich Eisen run the 40- WATCH - Drive
yard dash for St. Jude's Children's Episode 2. As M
Hospital! Josh Rosen, Der

the rest of the gL

1 day ago Share 4 days ago

OCPAcademy/M7/SEO/21DMS0067
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Advertising Results - Paid
Search

Google Ad words lets you advertise to targeted
audiences in a variety of formats, but only a couple of
these apply to search results. On any given SERP, you
may find ads at the top, bottom, or right-hand side of the

page.

Get Energy Efficient Windows | Buy 2 Windows, Get 1 Free
go.championwindow.com/Windows ¥ (888) 304-5131

% % % % & Rating for championwindow.com: 4.0 - 1,791 reviews

Huge Savings & No Interest For 12 Months on All Home Improvement Products.

Custom For Your Home - Free Estimate - Custom Manufactured - Lifetime Warranty
Replacement Windows - Double-Hung Windows - Gorgeous Garden Windows - Shaped Windows

T _ Call (360) 398-9400 - Clean A.ir
Comfort Systems
www.cleanaircomfortsystems.com/

Get Expert Service for your Furnace Heat Pump,
Fireplace, Stove, Boiler

OCPAcademy/M7/SEO/21DMS0067



Search Engine Optimization

Organic Search Results

Organic results used to mean the blue links that
appeared below the search bar. Today, organic
results come in numerous forms. While they all come
from the content on websites like yours, Google
changes the way it presents organic results depending
on what someone is searching for.

Types of Organic Results:

> Featured snippets
> Tables

> Top Stories

> Reviews

> Video Results

OCPAcademy/M7/SEO/21DMS0067
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Featured Snippets

> What they are: At first glance, featured snippets often look
like the answer boxes that the Knowledge Graph
generates. They're designed to provide only the
information someone is looking for.

how much does an iphone cost S Q

All Shopping Images News Maps More Settings Tools

About 3,860,000 results (0.74 seconds)

The iPhone X Costs $999. Here's How Much Apple
Spends to Make One. Nov 8, 2017

Apple iPhone X: Here's How Much the Parts Actually Cost | Money

time.com/money/5014941/iphone-x-cost-price/

& About this result 8 Feedback

OCPAcademy/M7/SEO/21DMS0067
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Featured Snippets

> When they appear: All featured snippets are designed to
answer a question, whether it's explicit or implied by the
search.

Liberty University Online | Flexible & Affordable | liberty.edu
www.liberty.edu/Online/Degrees ¥

Learn In Demand Skills With An Accredited Online Degree Program. Get Info Now!

8 Start Dates Per Year - No Set Login Times - Top 5 Ranked University - Transfer Up To 75%
Degree programs: Business, Counseling, Pyschology, Education

According to gradlime.com View 4+ more
-
@ e 0o . =
A T npersity, ASMUESSF'. ) 1 D State Ur
CC L <
ra Therw AL CA
Capella Colorado Rasmussen American Northeast... CSU-Glaobal
University Technical College InterConti... University Campus
University University

Check out these 10 schools with fast online bachelor's degrees!

s Capella University. Image source: Capella Education. ...
s Colorado Technical University. ...

+ Rasmussen College. ...

= American InterContinental University-Online. ...

» Northeastern University. ...

e Colorado State University-Global Campus. ...

s Liberty University. ...

s Albertus Magnus College.

More items...

10 Schools with Super Fast Online Degree Programs - GradLime ...
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> What they are: Formerly known as “In the news,” the top
stories section hops over from the news tab to show you
recent articles about your topic from (mostly) trusted news
sources. (Every once in a while satirical sites and fake

news sneak in there.)

Top stories

How To Trade: Read Nasdaq Ends Higher In
The Signs That A Stock- Cliffhanger As These 3
Market Storm Is Chip Names Soar |
Brewing | Stock News ... Stock News & Stock...
Investor's Business Daily Investor's Business Daily
1 day ago 1 day ago

—> More for stock market trends

Small Caps Pace

Orderly Session As Wall
Street's Attention Turns
To Fed | Stock News &...

Investor's Business Daily

1 day ago

OCPAcademy/M7/SEO/21DMS0067
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Top Stories

When they appear: The top stories section only appears
when you search for things people are actually talking about.
Top stories aren’t going to pop up for searches about niche
topics and industries, but if those same niche topics can
appear in stories for other, more popular searches. This is
probably more of a PR opportunity for most B2B
organizations.

While simply not having a top stories section on your ideal
SERPs means there’s one less thing to compete against, that
could also be an excuse to launch a PR campaign or put in
some work to get your industry in the news. However, without
knowing how frequently new stories need to come in for
Google to justify a top stories section (and without knowing
how long it would last), you’ll probably have to focus on the
other benefits of that work.

OCPAcademy/M7/SEO/21DMS0067
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Google Reviews

What they are: Some organic results include a rating out of
five stars and the number of ratings. These ratings only come
from Google Reviews. (Yelp and other review sites won'’t
show up this way.)

Best Accounting Software for Small Businesses 2018
https://www.businessnewsdaily.com/7543-best-accounting-software.html v

Feb 15, 2018 - QuickBooks Online Review: Best Small Business Accounting Software. Xero Review:
Best Accounting Software for Mac. Zoho Books Review: Best Accounting Software for Really Small
Businesses. FreshBooks Review: Best Small Business Invoicing Software.

Best Free Accounting Software - Best accounting software for Mac - Zoho Books

Best Accounting Software | 2018 Reviews of the Most Popular Systems
https://www.capterra.com/accounting-software/

Find and compare Accounting software. Free, interactive tool to quickly narrow your choices and
contact multiple vendors.

QuickBooks - Dynamics - Accounting by Wave - QuickBooks Online

Accounting Software for Small Business | Intuit QuickBooks
https://quickbooks.intuit.com/accounting-software/ v

%% %% ¥ Rating: 4.7 - 750 votes
Accounting Software for Small Business. Intuit QuickBooks.

OCPAcademy/M7/SEO/21DMS0067
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Video Results

What they are: There are two video features that
may show up in regular search results: featured
videos and video thumbnails.

Featured videos get a huge, prominent screenshot
right at the top of the SERP with a link to the video on
YouTube, the title of the video, and the name of the
YouTube channel it comes from. (These can only be
YouTube videos.)

Bud Light Super Bowl Commercial 2018 The Bud Knight - YouTube

YouTube - Funny Commercials

OCPAcademy/M7/SEO/21DMS0067
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Image Results

What they are: There are several ways images may show up in
SERPs.

Thumbnail images appear beside the description of a page. The
image links to the page it comes from.

Buttery Cooked Carrots Recipe - Allrecipes.com

\ https://www.allrecipes.com/recipe/18256/buttery-cooked-carrots/ v

% %% % ¥ Rating: 4.4 - 696 reviews - 25 min - 185 cal

Directions. Cook carrots in a large pot of boiling water until tender. Drain off most of the
liquid, leaving bottom of pan covered with water. Set the carrots aside. Stir margarine and
brown sugar into the water. Simmer and stir until the margarine melts. Return carrots to
the pot, and toss to coat.

How to Cook Carrots - Better Homes and Gardens

. https://www.bhg.com/recipes/how-to/cook-with.../how-to-cook-carrots/ ¥

A For stove-top carrots, cook 1 pound carrots, covered, in a small amount of boiling salted
water until crisp-tender: 7 to 9 minutes for 1/4-inch slices. 4 to 6 minutes for strips. 8 to 10
minutes for baby carrots.

OCPAcademy/M7/SEO/21DMS0067
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Sitelink Searchbox

What they are: A Sitelinks Searchbox lets you search all
of a website’s pages right on the SERP. This search
happens within Google, not the website itself (unless the
site has the necessary structured data), which means
using this search box will create a new SERP. This
SERP will only display results from the website that had
the Sitelinks Searchbox.

Microsoft - Official Home Page

https://www.microsoft.com/ »
At Microsoft our mission and values are to help people and businesses throughout the world realize
their full potential.
Results from microsoft.com Q
Microsoft Store Microsoft Support
Xbox - PCs & tablets - Windows - Windows support - Contact
Microsoft Surface - Office 365 Microsoft - Microsoft account help
Account Windows
Manage Account - Xbox Live - Windows 10 unveils new innovations
Outlook - Office - Windows - ... & is better than ever ...

OCPAcademy/M7/SEO/21DMS0067
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What it means by Ranking
on Search?

Rank is the position that your website physically falls
in on the SERP when a specific search query is
entered.

If you are the first website in the organic section of
the SERP (don’t be confused by the paid ads at the
very top), then your rank is 1. If your website is in the
second position, your rank is 2, and so on.

Your rank is an indicator of how relevant and
authoritative your website is in the eyes of the search
engine, as it relates to the search query entered.

OCPAcademy/M7/SEO/21DMS0067
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What it means by Ranking
on Search?

GO ( JSIQ carpet installation ¢
About 62,400,000 results (0.15 seconds) 4
Q, Everything > = % ri ran na.
www luna.com
B Images Plus Free Installation and Pad Upgrade
B Videos :
% Off - li -Br i m
B News www.empiretoday. com
5 Summer Blowout Sale. Ends 8/21
@ Shopping
Q Places Carpet Installation - Upfront Pricing. Quality Service.
www.woburnflooring.com
More Free Estimates - Call 781-312-7137
mpir - It M 1
Cambridge, MA www empiretoday.com/ - Cached
Change location We specialize in carpets, laminate and hardwood flooring, area rugs, window ... Empire Today
offers next day installation on carpet, hardwood, laminate, ... # 1
Any time Carpet - Hardwood Flooring - Laminate Flooring - Special Online Offers
Past hour =
Past 24 hours tInstallatio 2
Past week www.lowes.com/cd_Carpet+Installation_134470449_ - Cached # 2
ot This FREE offer only includes labor for installation of STAINMASTER® carpet and
STAINMASTER® carpet pad purchased from Lowe's. Offer not valid on ...
Past 3 months
Past yea
L“:r'l :: i|I'|||c e I Floorin I I
grillibloh www homedepot.com/.. /ContentView? . Carpet_Installation Cached # 3
Professional carpet installation by The Home Depot the brand you trust. Get carpet flooring
All results installed in your home by experienced experts
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Domain Authority

Search engines determine how authoritative and credible a
website’s content is by calculating how many inbound links
(links from other websites) it has. However, the number of
inbound links does not necessarily correlate with higher
rankings. The search engines also look at how authoritative
the websites that link to you are, what anchor text is used
to link to your website, and other factors such as the age of
your domain.

OCPAcademy/M7/SEO/21DMS0067
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How to check domain authority?

You can track over time how authoritative your website is
by monitoring a few different metrics. There are a variety of
tools to help you keep track.

Hub Spot offers a free tool called Website Grader that will
show you how many domains are linking to your website,
and also provide your website’s

Tool Reference: http://www.websitegrader.com

OCPAcademy/M7/SEO/21DMS0067
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